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EXHIBITION CONTENT 2026

EXHIBITION AREA
= Commercial companies
= National pavilions / Country Stands

THEMATIC SECTIONS

= Medical and Wellness Tourism

= Active Leisure and Adventure Tourism
= Camping & Glamping Area

= Ethnocultural Space

= Gastronomic Tourism

BUSINESS PROGRAM VENUES

= KITF Travel Forum Arena

= KITF Podcast Zone Studio

= B2B Platform for Pk&cheduled Meetings and Negotiations
= Business Cocktail & Networking for Exhibitors
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Azerbaijan*

Belarus

China*
g:: ‘ Cyprus*

il Egypt*

e Georgia*
+ -+

India*

q Indonesia

* National Stands

._l Italy

. ‘ Japan*

Kazakhstan*

Malaysia*

Maldives
Mongolia
Montenegro

Romania

Russia*
South Korea*
Sri Lanka
Thailand*
Tarkiye*
UAE*
Uzbekistan*

Vietnam

Debuting at KITF 2026

Cyprus, Mongolia, Nanshan Cultural Tourism Zone (China), Goa State, Sri Lanka, and the Emirate of Abu Dhabi
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MARKET RESOURCES OF KAZAKHSTAN FOR YOUR BUSINESS

YEITIF1KadlryQa aidlddza Fa || 1Seé& Kdzo

= Financial potential
= Economic prospects
= Investment attractiveness

Information Overview:

A Total active travel agencie3;465
A Registered outbound tour operatorg2
A Tour operators in the charter register2

In 2025 the number of tourist trips reachetil,771.4 thousandTotal travel
expenditures exceedetl.13 trillion KZT = 2.51 billion USD

Ay

i K S In@rdaticnd Nis Corinectiviky & Kazakhstay NBIA 2y ONBL (5S4

A Direct connections with more tha®0 countries worldwide

A Over120 international routes

A More than650 international flights per weeloperated by Kazakhstani and foreign
airlines

YETF1{Kadl yQa NB3Idz I NJ RANBOG AN O2yySOiGAz2Y
Azerbaijan, Armenia, Bahrain, Belarus, United Kingdom, Vietham, Germany, Georgia,

Egypt, India, Iran, Italy, Qatar, China, Kuwait, Kyrgyzstan, Latvia, Malaysia, Mongolia,
Netherlands, UAE, Poland, Russia, Saudi Arabia, Tajikistan, Thailand, Turkiye,

Uzbekistan, South Korea, Czech Republic.

IN2025H nHc X YITF1KadGlyQa ikl &d gstried glights SE LI y
to European and Asian countries, including Poland, Cyprus, China, and South Korea.
Seasonal tourist destinations to Greece, Montenegro, and Georgia are also continuing

to develop.
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VISITORRAREAS OF ACTIVITY

B Travel agencies & ticketing agencge® 778

m Tour operators; 971

Accommodation providers 280

Travel bloggers / travel expert238

Airlines & airports; 198

Media / Advertising agenciesl75
Travelers; 141

Online booking systems & IT serviggl04
Related business sector213

Medical tourism & services60
Educationg 35

Transport & logistics service2

Real estate agencies21

Mountaineering & guiding servicesl8

Visa agencieg 12

Government, international & tourism development organizatiqrzd
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VISITORS' LEVEL OF OCCUPIED POSITION

7%

35%

Manager / Specialist
Company Leader / Owner
Deputy Company Leader

Department / Group Head

Individual Entrepreneur
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4800 326 169

KAZAKHSTAN

5 295 UNIQUE VISITORS
COUNTRIES
Afghanistan, Australia, Belgium, Botswana, Bulgaria, Great Britain, China, Cyprus,
Egypt, Georgia, Germany, Hungary, India, Indonesia, Italy, Kuwait, Malaysia,

Mongolia, Oman, Pakistan, Peru, Poland, Saudi Arabia, Singapore, Thailand,
Turkey, Spain, United Arab Emirates, Vietnam, Ukraine, Czech Republic, Estonia,
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SECTIONS OF INTEREST FOR VISITORS BY TYPE OF ACTI
OF PARTICIPATING COMPANY

B Tour operatorg; 3133 B Transportationg 967

B Tourist facilities; 2273 B [T-technology and software 740

m  Travel agencies2081
B |ndustry organizationg 739

B Accommodation facilitieg 1307
m  Developers and Real Estate Agencies

m  Support services and produg959 Abroadq 368

NOTE:
Respondentg 5 040 exhibition visitorsThe answers are presented as the number of

selections. The question allowed multiple choigcessingle respondent could select several
areas of interest.
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SECTIONS OF INTEREST FOR VISITORS ON
SPECIFICS OF THE PRODUCT

B Mass tourisnt, 2 562 m Active leisure & adventure tourisql 029

- Oty iewirsin 2 10 B Educational tourism / studying abro&®d96

B Exclusive (luxury) tourisql 828

i Ecotouri 820
® Inbound tourismg 1 479 m Ecotourismg

m Cruisex 1 257 m Children & youth tourisng 799

Business tourism & events / MIGH 255
" B ur v G Overseas real estate405
B Domestic tourisng 1 242

m Medical and wellness tourisml 142

NOTE:

Respondentg 5 040exhibition visitors The answers are presented as the number of
selections. The question allowed multiple choi¢essingle respondent could select several
areas of interest.
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EXHIBITOREEDBACK KrH

Wedevelopourist sitesof the Zhetysuregionthroughmarketingpromotion We presenthe amazingplacesandnatureof our region Thisisour second/earparticipating
in the KITRnternationalexhibition We alsotook part last year Everythings heldat a veryhighlevel,andthe interestfrom tourismindustryprofessionaland touristsin
generaisveryhigh

GulsaneSanatkyzy
Visit ZhetysuTouristInformation Center

Thisisour second/earparticipatingin KITRandwe receivechwonderfulawardt ¢ / K 8f heY&ar2026¢ | wouldliketo thankthe organizersf KITFor thisaward,and
we will try to comeagainnextyear Wereceivedrerypositivefeedbackhere My colleaguesiote that they are veryoptimisticandexpecthat the numberof touristsfrom
Kazakhstaito Goawill grow. Onbehalfof the GoaTourisiteam, | expresgyratitudeto the KITForganizingcommittee

Lakshmikan¥Waingankar
Goa Department of Tourism

AsFraportTAVAntalyaAirportandthe team responsibldor hospitality,aviationmarketing,androute developmentyve are participatingin the exhibitionfor the first time

andare beingrepresentedh Kazakhstarfor the first time in 2026 Weare verysatisfiedwith our currentexperienceOurimpressionsf the exhibitionsofar are extremely
positivefor all participantsfrom our side We have many opportunitiesto meet with industry representativesincludingairlines, especiallyin the context of route

developmentlt isalsoimportant for our CIRdirection,loungeservicesand hospitalitysectorin general We had manyopportunitieso meetpartnersandcompanieshat

we usuallyhavelimited accesso, especiallfrom Kazakhstar,Jzbekistanand neighboringcountries Therefore] canconfidentlysaythat thisis an excellenplatform for

establishindgpusinessontactsanddevelopingousiness

IhsanBerktas
Antalya Airport
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How important is participation in KITF 2026 for your business SatslactonwitipaiicipalioniniSiiR2025

A6% Absolutely satisfied (G - 5o
50 41%
40 Quite satisfied _ 41%
30 Satisfied to a certain extent A
20 13%
Absolutely unsatisfied f 0%
10 0% 0% o
5 A a— Not really satisfied P 0%
Important to Quite Very Not very  Absolutely
acertain  important important  important unimportant 0 10 20 30 40 50
extent
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The degree of achievement of participation goals The probability of participation in KITF 2027
5 = the goals are fully achieve Y 519 Definitely will T 439,
«+ T 34% Probably will I 439%
I 8%
3 o s Maybe / | am not sure ()
Have already reserved D 7%
2 ho% o
Definitely will not ¥ 0%
1 = the goals are not achieved at al 0% Probably will not ¥ 0%
0 10 20 30 40 50 60 0 10 20 30 40 50
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KITF TRAVEL FOR® platform for leaders of the tourism industry!

Anwars, KasakeTan
1

CoYIP | 2026

FORUM THEMED26
TOURISM TODAYSOLUTIONS FOR TOMORROW

Three days of a dynamic business platform format

19HOURS [L7 SESSION35[L SPEAKERS

/|'] &NTI-CRISIS STRATEGIES 000 NEW SALES MODELS

AVIATION GEOPOLITICAL RISKS
STRATEGY 2026 i ¥ Responding, scenarios, ED] & TRIAVELER BEH:VIOR
Routes, short-haul flights, = o e o I:‘aa\;es i::;r;tms,a::; marketplaces,

new markets and Asia

m TAXES. FINANCE. @ MEDICAL TOURISM X

@ SAFETY & NEW SURVIVABILITY R

TRUST 2026 3 Tax environment, financial stabilty, seamless logistics
Insurance, standards, / 9 -1 profitability Y
crisis management L IT, DIGITAL CHANNELS

e—— & TRAVEL-TECH

Distribution, platforms,
startups, technologies

GOVERNMENT POLICY
& INTERNATIONAL COOPERATION

X Priorities, international

projects, partnerships
CHARTERS, NEW
DESTINATIONS &

Typu3M cerous -
PeLUeHNs Ans 3aBTpa
Anmarsi, Kasaxcran
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TOUR PACKAGE ECONOMICS

Season 2026, real sales
figures, key destinations

@ INBOUND TOURISM
DEVELOPMENT & EVENTS

Routes, hospitality,
event projects.
y g

SUSTAINABLE, ADVENTURE-
& ECOTOURISM

Safety, ecology,
responsible tourism

- MARKETING

* IN UNCERTAINTY
Strategies, communications,
demand management

m EXPERIENCE ECONOMY

& NEW TOURIST ATTRACTIONS

Creative products, brands,
experiences and emotions.

GROWTH OF KAZAKH-LANGUAGE

CONTENT & DESTINATION
MARKETING

Content, media, destination
promotion
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KITF Podcast Zoreethe New Media Space of KITF 2026

Significantnew feature of KITF2026 was the launch of the KITFPodcastZone ¢ an
open platform for expert interviews and discussionsamoderated by communications
expertViktor Yeliseyev

Guestsof the KITHPodcasZoneincluded

A\ AsetMurzabaye\c, travel blogger
AlexandefTalakushkirg travel blogger

Dmitry Kazantsey, taxindustryinsider
VictoriaPavlenkag eventindustryexpert

AntonBuzik¢ ambassadoof East KazakhstaRegion
OlesyaPlekhanova; Antarcticatour organizer
AdaDusali¢ headof a mountaineeringschool
DianaFrolovacg leaderin the activetourismindustry
VadimVinokurovg promoter of activeand sportstourism

I D D D> D> P

The interview seriesexplored domesticand gastronomictourism, tax reform and the
business environment, intellectual tourism, extreme travel destinations, and the
developmentof mountaintourismand mountaineeringn Kazakhstan

ThePodcasZoneformat createdan openplatform for discussionsvith tourismindustry
expertsandbusinesgepresentatives

Fullepisodeswill be publishedon the YouTubechannel
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https://www.youtube.com/@%D0%B5%D0%BB%D0%B8%D1%81%D0%B5%D0%B5%D0%B2.%D0%BD%D0%B0%D0%BF%D1%80%D0%BE%D0%BB%D0%BE%D0%BC
https://www.youtube.com/@%D0%B5%D0%BB%D0%B8%D1%81%D0%B5%D0%B5%D0%B2.%D0%BD%D0%B0%D0%BF%D1%80%D0%BE%D0%BB%D0%BE%D0%BC
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KITFSilk Way

A special project of the exhibition was tKéTF Silk Way sectqr
Everything for active recreation and tourism.

The section covers current areasravanning, glamping and camping,
auto and motorcycle tourismreflecting the growing interest in
independent travel and outdoor recreation.

The initiative is aimed at developing domestic and inbound tourism, as
well as promoting new tourism products on the market.
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